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Curious Planet ////// Global Perceptions

NATIONAL NARCISSISM
for countries as well as people, there’s a simple way to tell the diff erence between healthy self-image and 
hubris: Do others agree with your high opinion of yourself? Our Narcissism Index measures the gap between a 
country’s self-perception and its reputation in the eyes of other countries. By this gauge, residents of the United 
Kingdom and Italy are justifi ed in their patriotic devotion. China’s pronounced, though unrequited, love of China is 
encouraged by Communist party campaigns, with such subtle slogans as “Chinese people are amazing.” At the self-
eff acing end of the scale, Japan seems to embody one of its proverbs: “The nail that sticks up gets hammered down.”

SOURCE: REPUTATION INSTITUTE, “COUNTRYREP 2009.” 
ONLY COUNTRIES WITH AT LEAST 20 MILLION PEOPLE ARE SHOWN.
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= SELF-IMAGE

= REPUTATION

= NARCISSISM INDEX     
    (The difference between 
    a country’s self-image 
    and its reputation)
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